
Case Study



The Participants

Dari Mart Stores
o 44 Store Chain of convenience stores
o Responsible for placing signage and processing 

mCoupons
DataLogic

o World Leader Bar Code Scanners
o Provided two Optical Scanners for each store

Pepsi
o Provided AMP Product, a product that skews to a 

younger group
o Funded Coupon Promotion

RocketBux
o Provider of mobile platform and carrier 

connectivity
o Created coupon components via Admin Tools
o Provider of short code (text DMAMP to 20123)
o Sent customer SMS with a WAP link or MMS 



Predefined Goals

1. Effect of real time delivery of mCoupons to consumers 
by from in store Point Of Purchase Ad (no other 
advertising)

2. Will mCoupons increase AMP Product Movement 
During the Test

3. How the use of an Optical Scanner by clerks with little 
or no experience in scanning mobile phones will affect 
the promotion

4. Scanning Efficiency of Scanners to read a wide range of 
mobile phones from multiple mobile phone providers

5. Automated delivery of redemptions from DM POS back 
end to RocketBux for reconciliation

6. Consumer response



Program Process

o Consumers found the POP offer at the cooler where 
the product is sold

o Consumers were directed to text DMAMP using a short 
code to 20123 to receive a mCouponon their favorite 
flavor of AMP

o Consumers bring two cans of AMP to the counter 

o Consumers open the link for the mCouponand show 
to the clerk

o Consumers held their phone while the clerks scanned 
the coupon on the mobile phone screen

o After scanned the transaction was completed as usual



mCoupon

POP Advertisement


